
History

•  Dove, a subsidiary of Unilever, provides a 
real alternative for women who recognize that 
beauty comes in all shapes and sizes.  Since 
the 1980’s, Dove has launched moisturizing 
body wash, deodorants, shampoos and more.  
Dove products give customers a range of 
solutions to bring out true inner beauty.

Mission Statement

• Dove is committed to building positive self-
esteem and inspiring all women and girls to 
reach their full potential.

• Dove launched the Campaign for Real Beau-
ty as a global effort to widen the definition and 
discussion of beauty.

Statistics

•  Founded in 1957
•  Publicly traded company, NASDAQ: UL
•  Unilever net sales in 2010 reached $44.3      
    billion
•  President and CEO, Paul Polman
•  167,000 employees in over 100 countries  
    around the world

History

•  The University of Phoenix was founded by 
Dr. John Sperling in 1976 to help make 
education more accessible to working adults.  
It is now the nation’s largest private university 
with over 20 years experience in online 
education.

Mission Statement 

•  To facilitate cognitive and affect student 
learning-- knowledge, skills and values-- and 
to promote use of that knowledge in the stu-
dent’s work place.

•  To provide instruction that bridges the gap 
between theory and practice.

Statistics

•  Founded in 1976
•  Offers over 100 degrees programs
•  Colleges in more than 100 locations around       
    the United States
•  Current President, Bill Pepicello
•  Has an Internet curriculum in most countries         
    around the world
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Position Paper

Every year, the number of female entrepreneurs and female small-business owners increases 
drastically in the United States. Despite this ascension, females still struggle to find investors and 
start-up funds to sustain their businesses. Dove is making it their mission to empower female 
entrepreneurs to meet their fullest potential.

The Center for Women’s Business Research 

Center for Women’s Business Research -- an organization that uses statistical data to advance 
female empowerment politically, socially and economically -- conducted studies in 2006, 2007 and 
2009 on female entrepreneurs. Their research provides evidence of the power of women in business, 
and highlights imbalances of power and resources between men and women in the workplace. 

These studies test a variety of topics, ranging from female confidence in the  
workplace to overall economic impact to racial differences in business success. Conclusively, the 
research demonstrates the enormous force that female-owned businesses have on the American 
economy and the need for angel investors in a female-owned entrepreneurial venture. 

In the 2009 study, The Center for Women’s Business Research concluded that female-owned 
businesses accounted for $2.8 trillion of the annual GDP in the United States, as well as the 
sustainability of approximately 23 million jobs each year. Between 1997 and 2003, the number of 
women-owned firms grew at double the rate of any other group. While the recession has somewhat 
hampered this growth, the number of these companies are still on the rise.

Despite the extreme economic value that female entrepreneurs create, they still face problems in 
garnering initial investments and funds to sustain their growing businesses.

- more -



Position paper, page 2 

According to a 2006 study by American Express, 43% of female business owners claim that more 
finances is integral to success, compared to only 32% of men who felt this way. This proves the need 
for more investment and support for female entrepreneurs as they conceive successful organizations.
 
The 2007 study by The Center for Women’s Business Research found similar conclusions, noting that 
despite the increase in number of businesses and a growing amount of female ownership in 
business, there is still a discrepancy in revenue potential between genders and race. The study found 
that women of color-owned businesses (a minority group that is finding new organizations more
 rapidly than any other sub-segment of the population) still earned far less revenue and created far 
less employment than businesses owned by white females or males.

The results of the studies demonstrate an immediate need to invest in female entrepreneurs, of all 
backgrounds, in order to help them advance economically and socially. In turn, this success will better 
the American economy as a whole, by creating diversity in the workplace and by bringing new ideas 
that can revolutionize the way things work today. This is why Unilever and Dove plan to get involved 
with this community and help their dreams come true.

Dove’s “Local Women Leaders” Campaign

After learning about this hurdle that female entrepreneurs are faced with, Unilever and Dove are 
taking the issue head on by helping women continue to succeed. Dove is creating a contest for
female entrepreneurs. Over the next six months, contestants will be asked to submit a business plan.
The top five submissions -- chosen by judges from Unilever, University of Phoenix, and two guest 
judges -- will be awarded funding to jump start their business projects. Out of the final five, one winner 
will be chosen by America by votes online and by phone. 

Unilever has agreed to allocate $500,000 to this competition, which will be distributed among the top 
projects.  The University of Phoenix will provide free business and entrepreneurship courses to the 
winning business women.

Dove will provide mentoring programs to the winning female entrepreneurs, in addition to the
programs already available. There will also be business classes provided by the University of Phoenix 
and financial backing toward that individual’s business visions. 

The mentoring programs will help to empower women by give them an open forum to freely discuss 
their take on a business plan. The women involved in the “Local Women Leaders” campaign will have 
the ability to receive feedback and have assistance from those already successful in their field of 
business. 

The University of Phoenix will provide those involved in the campaign the chance to enroll in college 
business courses. University of Phoenix will also partner with Dove to offer financial assistance to 
female entrepreneurs who have projects that correlate with Dove’s vision.

-  more  -



The Dove brand strives to not only support women physically, but intellectually as well. Dove 
representatives will be traveling around the country to announce the launch of their new initiative and 
share with women how they can make their businesses successful. 

What You Can Do

As a member of the community, you can follow Dove’s lead and help to support female 
entrepreneurs. By going to Dove’s website, www.Dove.com/femaleentrepreneurs and printing out
flyers about the “Local Women Leaders” Campaign, you can help spread the word. Donations can 
also be made on the website in order to help financially support these creative and driven women. On 
our website, you will also find information about our finalists who will be decided on with your help.

#  #  #
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Biography

Paul Polman, Chief Executive Officer

Paul Polman is the Chief Executive Officer 
of Unilever since 2009. He oversees and maintains 
operations of Unilever from its headquarters in 
London, England and Rotterdam, Netherlands.  Paul 
was appointed Executive Director of Unilever in 
October, 2008, becoming Chief Executive Officer in 
January 2009.  Prior to working with Unilever,
 Paul worked at Procter & Gamble from 1979 to 2001.  
In 2006, Paul was the chief financial officer of Nestle, and executive vice president of their Americas 
division.  

In 1977, Paul earned his BBB/BA from the University of Groningen, Netherlands.  He also holds a MA 
in economics and MBA in finance/international marketing from the University of Cincinnati (1979).  In 
addition to those degrees, Paul was awarded honorary degrees from both the University of Northum-
bria, Newcastle, UK and the University of Cincinnati, US.

Paul is happily married with three children, and is an active member of the community through his 
service on many philanthropic organizations.  As President of the Kilimanjaro Blind Trust, he puts his 
passion for mountaineering to good use. 

Paul also provides his business savvy to many other organizations.  He is the Chairman of the
 Perkins International Advisory Board, Vice Chairman of the World Business Council for Sustainable 
Development, the European Round Table, the International Business Council of the World Economic 
Forum and the Swiss American Chamber of Commerce. Paul is on the Board of the Consumer Goods 
Forum a Trustee of the Leverhulme Trust and the Asia House, a former board member of Alcon, and 
a non-executive director of the Dow Chemical Company. 
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Biography

Dr. William Pepicello Ph.D., President

William Pepicello, the sixth president of the 
University of Phoenix, was born and raised in Erie, PA. 
After earning a bachelor’s degree in Classic from 
Gannon University, Bill went on earn both a master’s
 and doctorate degree in Linguistics from Brown University.
 He has held faculty positions at the University of 
Delaware, Temple University, and University of the 
Pacific, conducting research and published in the areas
 of classical languages, linguistics, psychology, anthropology,
 folklore, and humor studies.

Bill came to the University of Phoenix in 1995, serving as the Dean of the College of General and 
Professional Studies. He subsequently held the position of Vice President of Academic Affairs until 
2000. Bill then took a position as President of the University of Sarasota, helping to grow that 
institution into Argosy University.

In November of 2003, he became Vice Provost for Academic Affairs and was promoted to Provost for 
the University in January of 2006. In September 2006, he was appointed President. As the sixth 
President of the University of Phoenix, Dr. Pepicello is responsible for the leadership of the largest 
private university in the United States.

Bill sits on the Accreditation Review Council of the Higher Learning Commission, a commission of the 
North Central Association of Colleges and Schools that accredits degree-granting higher education 
organizations.

Bill serves on the Commission for Postsecondary Education, under the Office of the Governor for 
the State of Arizona; sits on the Advisory Board of the Greater Phoenix Boys and Girls Clubs; is the 
Chairman of the Greater Phoenix Economic Council Board of Directors; and serves on the Boards of 
Directors of United Way as well as the Heard Museum.

#  #  #



Dove

Dove is committed to building a world where beauty is a source of confidence, not anxiety.  Their 
Campaign for Real Beauty launched globally in 2004 to serve as a starting point for widening the 
definition and discussion of beauty.  These founding principles have been directly influenced by their 
parent company, Unilever.

The idea of Unilever began when William Hesketh Lever, founder of Lever Bros., wrote down his 
ideas for Sunlight Soap, “to make cleanliness commonplace.” The goal was to lessen work for 
women, foster health and make life more enjoyable. Still today, the company focuses on providing 
products that help people get more out of life by cutting time spent on chores, improving nutrition and 
enabling people to care for themselves and their homes. The company formed in 1930.

Unilever employed over 167,000 people at the end of 2010. Their products are sold in 180 countries 
around the world, with 22 nationalities in top tier management of the company. The company has 
more than 50 years’ experience of working in Brazil, China, India and Indonesia. They own over 400 
brands focused on health and well-being from nutritional foods to household care products including 
Blue Band, Suave, Lipton, Knorr, and Hellmann’s. They operate in 11 product areas and are global 
leaders in seven of them. Several of these brands generate upwards of 1 billion dollars in sales per 
year.  They also support strong social missions such as Lifebouy’s drive to promote hygiene through 
hand washing with soap and Dove’s campaign for real beauty. 

Unilever has won several advertising industry honours at the Cannes Advertising Awards, including 
being named 2010’s Advertisers of the Year. Unilever was established in the 1890’s for brands with a 
social mission at the core of business and corporate responsibility.  In 2010, they launched the
 Unilever Sustainable Living Plan: a set of targets designed to help the company deliver their 
objectives of business growth while minimizing the impact on the environment. Around the world, Uni-
lever invests in local economies and develops relationships with people through programs 
promoting hygiene and nutrition. The corporate vision is to help people look good, feel good, and get 
more out of life. Their principles are always work with integrity, make a positive impact, continuous 
commitment to improvement, set their aspirations, and work with others.

Unilever 
800 Sylvan Avenue 
Eaglewood Cliffs, NJ 07632
www.dove.us

Backgrounder

November 2011

University of Pheonix
4025 S. Riverpoint Parkway
Phoenix, Arizona 85040
www.phoenix.edu

FOR MORE INFORMATION, CONTACT:
Erica Taylor, Director of Public Relations
ertaylor@syr.edu 

- more -



University of Phoenix

The University if Phoenix, a for-profit for higher education, was created in 1976, by Dr. John Sperling, 
a Cambridge-educated economist and professor who saw an opportunity to provide higher 
education opportunities to working adults at convenient class times.  The University of Phoenix is now 
the nation’s largest private university, offering undergraduate and graduate degree programs at over 
200 locations, as well as online. They strive to meet the needs of working and under-served students 
by giving them the chance to earn a college degree, on their own time. They “bridge the gap” between 
professional and scholarly activities.

Their mission is built on the founding principles of inclusion and progress in education. The 
University offers a Severely Injured Veterans Scholarship for the U.S. Army Community, supporting 
military members and their families.  They were selected for excellence in undergraduate education 
and participated in the “Project Good Work” study conducted by researchers from Harvard, Stanford 
and Claremont. The Council on Higher Education Accreditation recognized the University of Phoenix 
as an exemplary institution for “Ensuring Quality in Distance Education.”

About Our Event: The “Local Women Leaders” Campaign

Dove is committed to building positive self-esteem and inspiring women and girls to reach their full 
potential. In addition to the mentoring programs that Dove already provides, they would like to reach 
out to empower driven women to embrace their beauty.

Dove representatives will be travelling around the country to announce the launch of its new initiative.  
They will be teaming up with the University of Phoenix to provide financial assistance to female
 entrepreneurs who have projects relating to Dove’s vision. Applicants who are selected to participate 
in this program will receive funding to start-up their businesses in the local area.  

Not only will the top five applicants receive funding for their business intiatives, they will also be 
provided with a business education from the University of Phoenix to ensure their success.  

Backgrounder, Page 2
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FOR IMMEDIATE RELEASE

DOVE TO PARTNER WITH UNIVERSITY OF PHOENIX FOR THE“LOCAL WOMEN LEADERS” 
CAMPAIGN, PROVIDING BUSINESS EDUCATION AND FUNDING TO WOMEN

ENGLEWOOD CLIFFS, N.J., December 5, 2011—Unilever (NYSE: UL), one of the world’s 
leading suppliers of consumer goods, announced today that Dove, the No. 1 personal wash brand in 
the United States, will partner with the University of Phoenix to find the women leaders of today and 
help them to succeed tomorrow.

Dove’s “Local Women Leaders” campaign will search for women devoted to bettering their 
communities in major cities around the country. These women will have a chance to compete for $2 
million in funds to get their ideas and their passions off the ground. Dove will create a video mini-
series of the chosen contestants, and the best ideas will be awarded money and continued education 
at the University of Phoenix.

“We couldn’t be more excited to provide real support and real education to real women around the 
country,” said Unilever CEO Paul Polman. “The University of Phoenix shares in Dove’s commitment 
to empowering and inspiring women, so it seems only natural to partner with such a strong
 educational institution.”

The University of Phoenix will provide classes, advice, consultation and full-access to University 
resources both online and at any of University of Phoenix’s 200 locations nationwide. The University 
of Phoenix offers convenient class times, allowing its students to pursue their passions while earning 
a college degree.

“It has always been my mission to help spread higher learning,” said University of Phoenix president 
Bill Pepicello. “Dove helping us reach out to the most influential women, a chance that we couldn’t 
turn down.”

- more -
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About Dove

The Dove mission is to make women feel more beautiful every day by challenging today’s 
stereotypical view of beauty and inspiring women to take great care of themselves. Dove, 
manufactured by Unilever, is the No. 1 personal wash brand nationwide. One in every three 
households uses a Dove product. Dove is available nationwide in food, drug and mass outlet stores. 
Find out more about Dove brand products at www.dove.com.

About Unilever

Unilever works to create a better future every day.  We help people feel good, look good and get more 
out of life with brands and services that are good for them and good for others.
Unilever is one of the world’s leading suppliers of fast moving consumer goods with strong operations 
in more than 100 countries and sales in 180. Consumers buy 170 billion Unilever packs around the 
world every year, and our products are used over two billion times a day.

Our portfolio includes some of the world’s best known and most loved brands including twelve €1 
billion brands, and global leadership in many categories in which we operate.  The portfolio features 
iconic brands such as: Knorr, Hellmann’s, Lipton, Dove, Vaseline, Persil, Cif, Marmite and Pot Noodle.
We have around 167,000 employees in over 100 countries, and generated annual sales of €44.3 
billion in 2010.  For more information about Unilever and its brands, please visit www.unilever.com.

#  #  #
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