
HOW TO:
Create Your Own Blog on Wordpress

Creating a Wordpress blog is great 
for building your personal brand, sharing your 

knowledge with others, or just finding
 a community that shares your interests. 

Wordpress is helpful for those who aren’t 
familiar with blogging, coding, databases, etc.

What’s a web hosting account? What does PHP 
version 4.3 and MY SQL version 4.0

 or later mean? 

These instructions will explain how to 
build your own blogging platform… 

without all the fancy computer lingo.



1.

2.

       Brainstorm!
A.  A successful blog begins with a well-
thought out plan. Before you even create your 
blogging platform, answer the following 
questions:

	 •		What	will	my	blog	be	about?

	 •		Who	is	my	audience?

	 •		What	is	my	goal	for	this	blog?

	 •		What	will	my	blog	be	called?

Answering these questions will help you 
make	decisions	about	content,	themes,	and	
style choices. 

B.  Decide on a name for your blog.

(See Figure 1)

For example:  If John Doe was creating a per-
sonal	brand	website,	he	might	name	his	site:	
www.johndoe.com.

Create an Account 
A.		Go	to	wordress.com.	Click	the	LOG	
IN	button	in	the	upper	left-hand	corner.	
Click the “Sign Up” link.

B.		Provide	the	following	information:
your	blog	address,	username,	password,		
email	address,	language,	and	what	type	
of	blog	you	would	like	to	purchase.	Don’t	
worry;	the	basic	Wordpress	blog	is	free.	

C.  Click “Create Blog.” Enter the
necessary information. Verify your 
account	by	visiting	your	email	and	
following		the	directions.

Figure 1: Use the circle bubbles to brainstorm blog name 
ideas or post ideas by connecting similar words and con-

Figure 2:  www.wordpress.com

Getting	Started...

What	You’ll	Need

•		Latop	or	Desktop	Computer
•		Paper	and	pen

•		A	headshot	(jpeg	image	file)
•		At	least	30	minutes	of	free	time



3. Design 
A.		Select	themes,	colors	and	layoutbased	on	blog	type.	

For example, a recipe blog layout uses large images to show 
the	finished	dishes.	

B.		Click	through	the	various	themes.	(See	Figure	3)
Select “apply theme.” To view the theme on blog, simply 
click	tab	in	the	upper	right-hand	corner	where	blog	title	is	
displayed.

C.		To	visit	dashboard	and	make	changes,	click	on	
DASHBOARD	in	the	upper	right-hand	corner	from	the	
drop	down	menu	(the	“W”	or	Wordpress	logo).	

D.  Click through Settings	to	adjust	display	options.	

Wordpress “Lingo”

	 	 •		Dashboard	-	The	“back-end”	of	the		
  website, where you access all settings,  
  comments, posts, etc. 

	 •		Widget	-	“Stick”	to	
	 every	page	of	blog	on	the		sidebar.
	 An	example,	would	be	recent		 	
	 tweets	from	Twitter	handle.

	 •		Freshly	pressed	-	View	popular		
	 blog	posts	from	Wordpress.	

	 •		Media	-	Tab	on	your		 	 	
	 dashboard	refers	to	any	and		 	
	 all	media	(images,	documents,		 	
	 etc.	)	that	have	previously		 	
	 uploaded	to	pages	or	posts	on	blog.	

	 •		Gravatar	-	A	small	image		 	
	 that	identifies	you	around	
	 Wordpress.com.	It	will	appear,	for		
 example, when you comment on  
	 someone	else’s	blog.		You	can	add		
	 details	to	your	Gravatar	profile
	 under	Settings.

Figure 3: Themes can easily be previewed and applied



4.

5.

Find	Your	Way	Around
A.  Dashboard is where you access every as-
pect	of	your	blog.	There	is	a	place	to	do	a	
“Quickpress”	post,	summarize	statistics	and	
preview	of	comments.	(See	figure	4)

B.  Click through the various tabs on the left-
hand	side	of	the	screen	to		view	posts,	pages,	
comments	and	settings.

C.	To	view	notifications,	click	on	the	discussion	
bubble	(see	below)	in	the	upper	right-hand	
corner. It will turn orange when you have new 
comments, likes or reblogs.

Start blogging
A.		Click	on	the	posts	tab	to	create	your	first	post.

In	your	first	blog	post,	include	an	image	of	
yourself	(the	author)	and	an	
explanation of what your blog.

B.		The	Publish column has 
all	details	for	finishing	your	
post. Control who sees the 
post	and	if	it	is	shared	on	
Twitter.		Further	down	the	
page,	add	“tags.”

C.		Once	you’ve	proofread	
your post, click Publish!

Figure 4: A preview of Dashboard

Figure 5: Elements of creating a post inlcude formatting text, 
adding links and creating categories.



6.
Add	content
 
A.  Create pages by clicking on the Pages	tab,	then	“New	Page.”	Include	an	
“About	Me”	or	“About	the	Blog”	page.	

B.  Use widgets	to	add	content	that	“sticks”	to	every	page	on	your	blog.	
(See	Figure	6)		Click	on	Settings, then Widgets.	Add	any	Widget by click-
ing	and	dragging	into	the	columns	on	the	right-hand	side	of	the	webpage.		
For	example,	include	a	text	widget	that	provides	information	about	the	
purpose of your blog. 

C.		Under	Appearance	tab,	you	will	find	themes,	header	and
background.	Here,	you	can	upload	images	to	further	personalize	your	blog.

D.  Visit Settings.	Add	details	about	yourself.		Add	a	name,	photo,	and	
description	for	your	Gravatar.	(See	figure	7) 7. Personalize

A.		Chose	from	hundreds	of	themes. 

B.  Purchase a theme or use a free theme. Search through 
themes. 

C.		Click	apply	when	you	find	an	appropriate	one.		Themes	
can	be	found	under	Settings on Dashboard.

Figure 6: Click and Drag Wdigets to the column

Figure 7: Gravatar and personal information 



9. Promote 
A.  Share links to your blog posts on social 
networking sites such as Facebook, Twitter, 
and	Pinterest.	

B.		Connect	your	Twitter	to	Wordpress.	This	
will	increase	number	of	followers	and	unique	
visitors to your site. 

8. Monitor
A.		Build	a	community	of	dedicated	followers	
by	responding	to	comments	and	reciprocating	
“likes.”	(See	Figure	8)

B.		Visit	Wordpress	pages	that	cover	similar	
content	to	yours.	Comment	on	and	“like”	
posts. 

C.		Respond	in	a	timely	manner	when	you	
receive	notifications	that	someone	commented	
on	your	blog.	If	you	find	a	comment	
offensive or spammy, remove it. 

Figure 8: Comment stream on Dashboard allows you to easily monitor and respond.



Troubleshooting:

	•		“I’m	out	of	post	ideas.”

“Borrow”	content	you	find	interesting.	If	you	
find	a	news	article	that	interests	you,	share	it	
with	readers	and	add	your	own	comments.	
Ask	what	they	think	about	the	topic.

	•	“No	one	reads	my	blog.”

You	aren’t	going	to	find	a	group	of	devoted	
folllowers	overnight.	Ask	yourself,	am	I	doing	
everything	I	can	to	promote	my	blog?	Use	tags	
on	posts,	share	links	on	social	media,	and	
comment	on	other	blogs.	

	•	“I	don’t	have	time	to	post”

Relax.	You	don’t	need	to	post	every	day!	Chose	
a	posting	schedule	that	works	for	you.	For	
example,	post	every	Monday,	Wednesday	and	
Friday.	Write	content	in	advanced	to	save	
time.	You	can	save	posts	as	drafts	and	send	
them	out	throughout	the	week.	

10. Measure	Influence
A.		Evaluate	how	your	doing	using	STATS.		As	you	can	see	below,	
the	graphs	demonstrate	how	many	unique	visitors	have	viewed	
your	blog	each	day,	week,	month.			This	tells	you	whether	or	not	
your	content	is	bringing	in	new	readers	as	well	as	demonstrates	
how well you are promoting your blog. 

PLEASE	NOTE:
Creating	a	successful	blog	is	time-consuming;	but	it	is	a	worthwhile	and	fun	

project	 if	you	are	willing	to	commit	the	necessary	time	and	effort.	 	Remember	that	a	blog	requires	
ongoing	attention,	content	creation	and	creativity.	You	won’t	attract	a	following	overnight,	but	regular	

posting	and	commenting	will	bring	results	within	a	few	months.		

Figure 9: Statistics charts and information about unique visitors.

QUICK TIP:
Scroll mouse 
over columns to 
view detailed 
statistics for 
each day. 


